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FOR IMMEDIATE RELEASE				

						For more information contact:	Robert Gioia	
											(716) 856-9490


OISHEI FOUNDATION BRINGS SIR PAUL LITCHFIELD, MD AND CHIEF MEDICAL OFFICER OF BT GROUP, TO BUFFALO FOR P2 CONFERENCE

Buffalo, N.Y. (October 4, 2010) - The John R. Oishei Foundation is bringing Sir Paul Litchfield, MD and Chief Medical Officer of BT Group, plc. to Buffalo to serve as a keynote speaker at the annual P2 conference on Thursday, October 7, 2010 in the Buffalo Niagara Convention Center. 
Dr. Litchfield joined BT Group in 2001 after holding senior posts in occupational medicine in both the public and private sectors. He has been a project board member of the Working Towards Wellness initiative since 2006 along with senior executives from a range of multi-national corporations such as Nestlé, Unilever and Pfizer. In 2007 he was awarded the Order of the British Empire for services to Occupational Health and he is presently a member of the World Economic Forum’s Global Agenda Council on chronic disease. He has recently advised both the British Government and the European Commission on workplace mental health.
Dr. Litchfield is the architect of BT’s acclaimed Work Fit health promotion program which seeks to improve health by effecting behavioral change and which harnesses the power of modern communications technology to inform, educate and influence employees. He has published and lectured widely on workplace wellness and mental health, sickness absence, hazard control and ethics in occupational health. 
Dr. Litchfield will speak on The Economics of Wellness at the conference. His presentation will focus on how: 
· The demographics of societies in many parts of the world are changing at an unprecedented rate. 
· Increased life expectancy and lower birth rates are leading to an aging society where people work later in life, either by preference or as an economic necessity.
· In parallel, lifestyle changes and medical advances have contributed to a change in the disease burden so that illnesses such as diabetes, heart disease, cancer and mental ill health affect a far higher proportion of the workforce than previously. 
· Health and wellbeing are therefore much greater issues for businesses than ever before. Adopting a behavioral model of health promotion in the workplace and employing a range of social media to communicate the message can provide a worthwhile return on investment for companies.
The Oishei Foundation has been a supporter of the P2 conference since its inception in 2007. The conference highlights best practices in the areas of health equity, healthy lifestyles and regional improvements.  For more information on the conference, visit: http://p2wny.org/conference/. 
The John R. Oishei Foundation is a private charitable foundation that strives to be a catalyst for change to enhance the economic vitality and quality of life for the Buffalo Niagara region. The Foundation was established in 1940 by John R. Oishei, founder of Trico Products Corporation, one of the world’s leading manufacturers of windshield wipers. 
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